
In this 3rd Edition of the successful Wireless Internet report series, a
detailed analysis of mobile internet platforms provides an insight into
how key technological and market drivers will shape the future of the
wireless landscape.

Key features include:

■ Regional analysis of market trends, developments and
commercial deployments 

■ In-depth examination of wireless internet platforms
and enabling technologies such as VoiceXML, J2ME
and Location Determining Systems

■ Examination of key infrastructure solutions and
requirements including gateways, intelligent networks
and server architectures

■ Strategic appraisal of new business models, revenue
streams and how they impact on the wireless
internet value chain

■ Detailed case studies of key players

■ Comprehensive market forecasts over a 5 year
forecast period from 2001 to 2006, including:
– Wireless internet subscribers by region and

technology
– Wireless internet enabled handsets by region
– Mobile subscribers by region and technology
– Mobile data users by application, region and

technology
– ARPU by network technology
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Views on previous 
ARC Group Strategic 

reports:

‘This report incorporates all major
aspects of the future market of wireless
internet it could very well be used as a
single reference book on the subject.’

LN, Sonofon

‘The best mobile internet report I have
ever seen. Great clear concise work that

helped me understand the market’.
DJ, Ericsson

‘I found the report extremely helpful not
only as a great way to learn about the

industry, but also as ongoing 
reference material ’.

BM, Signalsoft
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Background and Methodology
With the advent of the wireless internet
the whole telecoms industry is facing a
period of radical change as the transition
from voice to data centric business
models brings with it a host of new
entrants and a dramatic restructuring of
the value chain. Aside from the much
vaunted success of i-mode in Japan
however, the early years of wireless
internet adoption have been marked by
significant problems.

Network operators, content and
application service providers, are working
in earnest to deliver on the promise of
the wireless internet.The past year has
been witness to a great many casualties as
financial pressures have taken their toll on
the least experienced and the over
exposed. Successful penetration of mobile
internet services on a mass market basis
is still some way off and lead players have
been exercising caution, as they consider
their approach and plan their next move.
On a different note, the recent
announcement by DoCoMo of their
launch of 3G mobile systems and the
growing availability of 2.5G handsets is a
clear sign of the market’s future potential.

Against this background, the increasing
importance of data and multimedia
revenue streams, as driven by the
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transition towards 2.5G and 3G open
network architectures, is forcing network
operators to expand their core
competencies.This creates both
opportunities and challenges for the
major players in the wireless internet. In
light of the increasing financial pressures
upon mobile operators to recoup their
3G license investments and network build
out costs, the creation of a robust
business case is now even more essential
than ever and has led to partnering
becoming a key strategy for survival.

Thus with competition moving towards
the provisioning of content and operators
looking to leverage upon their ability to
provide the best transport networks so
as to attract the widest possible array of
compelling services, the power dynamics
and competitive positioning within the
mobile internet value chain are in a state
of flux. Likewise the trend towards open
APIs, SDKs and open architectures over
3G networks means that much of the
intelligence is now moving to the edge of
the network.This then is the new
battleground for next generation wireless
services as operators look to
partnerships with middleware vendors to
provide the most robust platforms for the
provision of exciting new wireless internet
services.

ARCs third edition of the Wireless
Internet report addresses the core
technical and strategic factors that

continue to set challenges for the
industry, and charts the changing course
of the wireless internet.

Key development issues addressed include:

❚ The market conditions and overview

❚ The role of enabling technologies

❚ Advances in wireless internet platforms

❚ Changing business economics, business
logic and strategies

❚ Update of key market forecasts

Source: ARC Group
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NEW FEATURES

❚ Updated forecasts including
handset browser shipments
and number of wireless
internet subscribers by
technology and region

❚ Increased focus on end-to-end
platform architectures and
the impact of enabling
technologies on the evolution
of next generation services
and business models

❚ Greater emphasis on short to
mid-term imlpementation
issues, challenges and
opportunities

CD-ROM:This Strategic study is available in HTML and PDF format when you buy the CD ROM version
giving you considerable interactivity, a multitude of web links and quick access to your main areas of interest

whether you are in the office or travelling.
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1. Executive Summary
2. Market Overview
This section examines the overall
breadth and depth of the Wireless
Internet market, the trends and patterns
which are defining it, the models which
can be applied to understand its
development and its regional size and
growth characteristics worldwide.
❚ Background

– Technology
– Market

❚ Realisation of the Wireless Internet Value
Proposition
– Scope of the Wireless Internet
– Key Wireless Internet Market Drivers
– Key Trends
– Wireless Internet Market Dynamics
– Market Barriers and Challenges
– Regional Breakdowns 
– Market Penetration
– Business and Consumer Market

Segments

3. Enabling Technologies
Assessing the key drivers of the mobile
internet from an infrastructure, device
and service perspective, this chapter
addresses the key issues surrounding
enabling technologies from network
roadmaps through to handset evolution
and roll-outs.
❚ GPRS for the Wireless Internet
❚ Emergence of Next Generation WAP
❚ Alternatives for Wireless Internet: i-Mode
❚ Handset Technology: Key Device

Components
❚ Rich and Interactive Content: XHTML &

Java
❚ Personalisation: Location, User profiling

and Security
❚ Charging for Services: Billing

Infrastructure

4.Wireless Internet
Platforms

Given the critical role of service platforms
in the provisioning of next generation
applications and content, this section
focuses on hardware and software
developments in the field of wireless
internet platforms. Case studies of leading
players offer an insight into current market
innovations whilst an analysis of network
technologies and the move towards open
architectures provides an insight into

how wireless internet platforms can be
plotted against the migration to 3G
technologies and services.
❚ Core Technologies & Services 

– Networks and Platforms: Service
Elements
• Caching; Switching; Multicasting;

Content Transformation
– Network and Service Platform

Technologies
• Middleware; Intelligent Software

Agents; Intelligent Networks (active
networks, JAIN, CAMEL); Gateways
and Proxy Servers

– WI Platform Functions, Capabilities
and Considerations
• Messaging; Internet Connectivity,

Device Management and Download
Capability; Interoperability;
Application Development; Service
Bundling; Security; Micro-Portal
Provisioning;Transaction
Management: Charging and Billing

❚ Vendor Solutions & Platforms
– Wapit WAP & SMS Gateway platform:

the Kannel open source architecture
– Software Platforms (BREW)
– Gateway & Infrastructure Platforms
– Aggregation Platforms
– Location Based Service Platforms
– Voice Portal Platforms
– M-services Programme

5. Competitive Strategies and
Effective Business Models 

New value added services offer great
opportunities for new revenues, but also
present challenges to the major players
in the wireless internet: building a robust
business case is now even more essential
than ever, and partnering becomes a key
strategic issue.This chapter looks at
three main topics:
❚ New Business Models

– New revenue streams
– Role of advertising/sponsorship
– Billing for value added services

❚ Emerging Market Trends
– Implications of 3G for today’s players
– Regional differences 

(Europe/N America/Asia Pacific)
– New media (interactive TV,

online/mobile media)
❚ Strategic Issues

– Partnering/alliances
– Branding of services
– The new value chain

6. Market Forecasts
Comprehensive forecasts of the mobile
internet sector from devices through to
subscribers are plotted against forecast
demand in specific application segments.
For a complete picture of how the
mobile internet market is evolving,
detailed forecasts of underlying trends in
the fixed internet are provided whilst
forecasts of the overall mobile market in
terms of handsets and subscribers
provide an essential reference point for
wireless interent developments over the
forecast period of 2001-2006.
❚ Wireless Internet

– WI users by technology
– WI users by region

❚ Applications
– Fixed and Mobile Internet Browsing

Users Worldwide 2000-2005
– Mobile Data Users by Application,

2001-2006
– Applications Sorted by Popularity

(Number of Users), 2001, 2003, 2006
– Mobile Applications Users by Region,

2001
– Mobile Applications Users by Region,

2006
– Mobile Applications Revenues,

2001-2006
❚ Mobile Data

– Mobile data users by region
– Percentage of subscribers by network

and technology
❚ ARPU

– By Network technology
❚ Mobile Subscribers

– Subscribers by region
– Network technology

❚ Internet 
– Fixed internet users 
– Fixed internet penetration

❚ Handsets
– Total Handsets by region and

technology
– Wireless Handset Browsers by Region

and Technology

7. Conclusions and Future
Outlook

Building on a summary of key findings,
market trends and strategic analysis this
section offers recommendations to
players along the value chain in terms of
both key commercial and technological
issues.

Report Contents

www.arcgroup.com

Visit our website to view the complete lists of contents, tables and figures

www.arcgroup.com



Post: ARC Group, Bradstone Brook, Christmas Hill, Web: www.arcgroup.com Fax: +44 (0)1483 571327 Tel: +44 (0)1483 571589
Shalford, Guildford, Surrey GU4 8HR, UK Enquiries: Jenny Lockwood

TO PLACE YOUR ORDER

✄
Priority Booking No. We enclose our cheque payable to ARC Group   

Please invoice me Enclosed bank transfer  

Signature Date 

Please charge my credit card ) X z ∂

Cardholder’s name ________________________________________________________

Expiry date ___ ___/___ ___  Signature

Billing address ____________________________________________________________

Postcode ___________________________ Country ___________________________

Document Code ARC 119

PLEASE SUPPLY

One single user CD-ROM (includes paper copy) @ £2980 / euro 5365 / US$5180

One paper copy @ £1980 / euro 3565 / US$3450

Multi user single site licence (includes paper copy) @ £4250 / euro 7650 / US$7600

––––– Additional paper copies @ £680 / euro 1220 / US$1150

Corporate electronic licence @ £11,500 / euro 20,700 / US$20,585

Please despatch via express courier @ £30 / euro 50 / US$45

Your Purchase Order number –––––––––––––––––––––––––––––––––––––––––––––––––––– 

Your VAT/TVA/IVA/BTW/MWST number ––––––––––––––––––––––––––––––––––––––––––– 

EU CD-ROM customers please quote this number in order to be exempt from VAT in the UK.
VAT will be charged at 17.5% on electronic orders in the UK.

Yes I would like a follow up analyst call

Wireless Internet Platforms

Author: Roberto Njeru

Publication Date: October 2001

ISBN: 1 902740 19 X

Payment: Payment may be made by credit card or cheque made payable to ARC Group, or by
direct bank transfer to Barclays Bank plc, Pall Mall Corporate Banking Centre, Pall Mall
Corporate Group, PO Box 15161, London SW1A 1QA, UK.
Account name: Informa UK Limited – Expense Account.
Account number: 30992100, Sort code: 20-65-82

The personal information shown on this brochure and/or provided by you, will be held on a database
and may be shared with companies in the Informa group in the UK and internationally. Sometimes your
details may be obtained from, or made available to, external companies for marketing purposes. If you do
not wish your details to be used for this purpose, please contact:The Database Manager,ARC Group,
Bradstone Brook, Christmas Hill, Shalford, Guildford, Surrey GU4 8HR.
Tel: +44 (0)1483 571589, Fax: +44 (0)1483 571327.

Please quote Booking No. when ordering this report.

telecoms group

Our core specialisations include:
Wireless Content & Applications • Wireless Technologies and Infrastructure • Digital Audio & Video Broadcasting

• Residential & Business Access • Interactive Broadband Consumer Applications • Telematics & M2M
• Optical Communications & Optoelectronics • Market Dynamics,Advanced Forecasting & Econometrics

(MR/MRS/MS/MISS) FAMILY/SURNAME________________________________________________

FORENAME ________________________________________________________________

POSITION_________________________________________________________________

DEPARTMENT ______________________________________________________________

NAME OF COMPANY _________________________________________________________

NATURE OF COMPANY BUSINESS _________________________________________________

ADDRESS _________________________________________________________________________________________

__________________________________________________________________________________________________

__________________________________________________________________________________________________

___________________________________ POSTCODE___________________________

COUNTRY____________________________ TELEPHONE __________________________

FAX ________________________________ EMAIL ______________________________

About ARC Group
Strategic Reports
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analysis and forecasts.
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Wireless Internet

❚ Mobile Handsets
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Strategic Advisory Service
In addition to our customised consultancy
services, the Strategic Advisory Service
provides you with access to ARC Group
analysts’ expertise when and how you
need it! 

Benefits Include:

❚ Individually tailored research and advice

❚ On call consultant support

❚ Analyst access – face-to-face, via
telephone or email …covering all
aspects of the telecommunications 
value chain.

Bespoke Research and
Consultancy
Building on a solid foundation of
expertise in their chosen fields, each
consultant draws upon a broad
platform of market knowledge to
deliver focused research projects,
drilling down into the specific issues
which are important to our clients

Typical projects include 

❚ market entry strategy 

❚ value chain positioning 

❚ market and technology analysis 

❚ product definition 

❚ evaluation and acquisition targeting. Contact us

To sign up or to find out more about

our Strategic Advisory Services please

contact Tony Crabtree on 

+44 (0) 1483 571 589 or 

email tony.crabtree@arcgroup.com


